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Partners in Givingis

A biannual bublicat Now More Than Ever: YMCA Kicks off 2009
publication of
the New Canaan WWKAdssAre Our Kids Annual Support Campaign
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Summer Camp Builds MemoriesAND Stronger Kids
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Through Philanthropy:
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For more information on Search Institute's
Developmental Assets and their importance to raising

PARTNERS IN GIVING healthy kids, visit: www.search -institute.org.
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Summer Camp Builds Strong Kids From the YMCAL ¥
(continued from page 1) To me, gymnastics st |
tds a | ot more. la c
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Statist|cal|y S|gn|f|cant growth HoBEMp to Michael takes time to tell us how |mp0rtant

postcamp in 6 in 10 areas measured: 5 Itis to be a good person and||
selfesteem, independence, leadership, «| have respect for everyone. V‘nlth
friendship skills, adventure and explor gymnastics, yfou
tion, and spirituality. The gains realize get tricks right away, which is
camp were mostly maintained, accordirg why you have to have patienge
to a 6month followup evaluation. In : with yourself. You also have|to
addition to marking the outcomes of th overcome your fears by

camp experience, the studies offer imp working hard and telling )
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well. ocanodt. o You| ¢
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New Canaan summer camp assistance last year and
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The Road to Kibera 2009

n August 2009, a team from the New Canaan YMCA willThe New Canaan YMCA is no

be making its second service trip to the Kenyan slum of entering its third year of partne
Kibera. For this trip, the Y group will be partnering with  ing with Facing the Future
CrossCultural Thresholds, a nonprofit dedicated to engagin&AFU), a child development ¢
crosscultural relationships  ter serving Kibera. Under the
while improving educational leadership of founding director .. school uniforms from
opportunities for under- Simeon Ajigo, FAFU has grown the YMCAI
served children. to serve more than 100 children

ages 2 through 8 and moved into a new site {28G0RI
0 Cr -Gutwal Thresholds Some of the children are orphans, while many belong to single
has the experience in logis- parents who have lost a spouse to AIDS.
tics,6 says YMCA Executive
The 2007 workteam.  Di r ect or Cr ai g The ¥MCA auppworfs FaciBgihe Future through earmarked
more importantly, they imple- gifts to the Annual Support Campaign.

ment service learning and cultural learning components into
the trips. o The goal t hi s Fgreareinfarmatioh ontthe Kittei@ Projeci, corgact\Craig Bar
expertise in education and health care to Kibera to share th@panzano@newcanaanymca.org. To learn m&relairalut Cros
l earning with that communi ty 0 sTheshgds,visitzvavw.arossouturalthresholds.com.




