
communityõs changing needs 
and supports YMCA World 
Service initiatives. 
 
òThe All Kids Are Our Kids 
campaign is central to the Yõs 
mission of community 
service,ó says Susan Lovejoy, 
who also serves on the 
YMCAõs board.  
 
òPeople need the Y more than 
ever in these uncertain and 
historic economic times,ó adds 
Paula Bruno.  òLike so many 

I n April , the New Canaan 
YMCA kicked off its 2009 

Annual Support Campaign, 
òAll Kids Are Our Kids.ó   
 
Co-chaired by New Canaan 
residents Paula Bruno and 
Susan Lovejoy, this yearõs 
campaign goal is $300,000.   
The Yõs All Kids Are Our 
Kids Campaign supports the 
YMCAõs work in the com-

munity by funding 
membership and 
program scholarships 
as well as programs 
for individuals with 
special needs.   
 
Funds raised also provide subsi-
dies for the cost of running 
many YMCA programsñsuch 
as childcare, aquatics, teen pro-
grams, and recreational 

leaguesñkeeping them 
affordable for all.  The 
campaign also provides 
seed funding for new pro-
grams to respond to the 

E veryone 
knows 

that summer 
camp is fun, 
but recent 
research 
shows that it can be good for a 
young personõs development 
as well. 

Participating in summer camp 
has a positive impact on young 
peopleõs social skills, physical 
and thinking abilities, positive 
identity and values, and spiri-

tual growth, according to a 
summary of two studies con-
ducted by the American 
Camp Association (ACA) and 
reported by the Search Institute. 

The studies involved campers, 
camp leaders, and parents in a 
wide range of ACA-sponsored 

2009 Campaign Co -Chairs 

Susan Lovejoy and Paula 

Bruno. This yearõs campaign 

goal is $300,000. 

Now More Than Ever:  YMCA Kicks off  2009  

All Kids Are Our Kids Annual Support Campaign 

Summer Camp Builds Memories AND  Stronger Kids 
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Partners in Giving is 

a biannual publication of 

the New Canaan YMCAõs 

Office of Financial 

Development. 

Our goal is to provide 

our constituents with 

news on our charitable 

work in the communityñ

as well as to highlight 

topics of interest.  We 

welcome your suggestions 

for future issues. 

ò People need the Y more than ever in 

these historic and uncertain times.ó 

-Paula Bruno, Campaign Co-Chair 

camps and relied, in part, on 
Search Instituteõs 40 Develop-
mental Assets as a guiding 
framework.   

Research conducted by the American Camp 

Association shows that campers and 

counselors derive important benefits from 

participation in a summer camp setting.  
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òFor people of all 

ages, the YMCA has 

become increasingly 

important in these 

times of challenge.ó 

-Susan Lovejoy, 

Campaign Co-Chair 

  

 

 

Annual Support Campaign (continued from page 1) 

other organizations, the Y has 
been impacted by recent 
events.  However, itõs also 
important to know that no 
one is ever turned away from 
YMCA membership or 
programs for financial rea-
sons.  The annual campaign 
makes this happen.ó 
 
In response to economic 
conditions, the Y awarded 
nearly $240,000 in member-
ship and program scholar-
ships in 2008, and the amount 
of assistance granted this year 
is already up 17% year to date 
over 2008. 
 
The key concept behind the 
All Kids Are Our Kids 
Campaign is that all members 
of a community share respon-

sibility for the well being of 
its children, providing them 
with the support 
and experiences 
they need to 
become strong, 
competent 
adults. 
YMCAs across 
the country have adopted 
Search Instituteõs 40 Devel-
opmental Assets as the 
model for their work with 
young people.   
 
òAs a community within a 
community, the Y is 
uniquely positioned to 
provide kids with many of 
these positive experiences,ó 
said Ms. Lovejoy.  òAnd for 
people of all ages lately, the 
Y has become increasingly 

important in these times of 
challenge.ó 

 
Added Ms. Bruno, òThe Y is 
a resource for our town, and 
it truly matters to us all:  our 
kids, our families, and our 
community.ó 
 
For more information, 
contact the Y Development 
Office at 966-4528, ext. 142, 
or visit the Y online at 
www.newcanaanymca.org. 
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Promoting Social Change 

Through Philanthropy:  
   

Media commentator  and New 

Canaan YMCA fund-raising 

volunteer Jacki Zehner was guest 

speaker at a recent reception for 

board members, donors, and local 

leaders.  In her talk, entitled òMy 

Generosity Plan: One Womanõs 

Story,ó Ms.  Zehner outlined her 

familyõs strategy for using their 

time, talent and treasure to effect 

real and lasting change. 

 

Ms. Zehner is pictured with Board 

Chair Peter Shaperdas, Executive 

Director Craig Panzano and board 

member Tom Hargrove. 

òWithout a sense of CARING, there can be no sense of COMMUNITY.ó 

-Anthony Burgess 

Paula Sokolowski 
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*Y Board Member 

In response to economic conditions, 

the Y awarded nearly $240,000 in 

membership and program 

assistance in 2008.  Demand this 

year is already up 17%. 

For more information on Search Institute's 

Developmental Assets and their importance to raising 

healthy kids, visit:  www.search -institute.org.  



Summer Camp Builds Strong Kids 

(continued from page 1) 
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Young people, parents, and camp counselors all reported personal 
growth in a number of ways.  Childrenõs self-evaluations revealed 

statistically significant growth pre-camp to 
post-camp in 6 in 10 areas measured:   
self-esteem, independence, leadership, 
friendship skills, adventure and explora-
tion, and spirituality.  The gains realized at 
camp were mostly maintained, according 
to a 6-month follow-up evaluation.  In 
addition to marking the outcomes of the 
camp experience, the studies offer impli-
cations for youth work in other settings as 
well.   
òThe YMCA is proud to provide nearly 

400 kids with these valuable learning and positive growth experi-
ences,ó notes Executive Director Craig Panzano.   

òLast year, the 
New Canaan 
YMCA awarded 
roughly $80,000 
in summer 
camp assis-
tance,ó adds Mr. Panzano, òAnd in this challenging climate, we 
remain committed to serving those who need us this year.ó 

The New Canaan YMCA is now 
entering its third year of partner-
ing with Facing the Future 
(FAFU), a child development cen-
ter serving Kibera.  Under the 
leadership of founding director 
Simeon Ajigo, FAFU has grown 
to serve more than 100 children 
ages 2 through 8 and moved into a new site in mid-2008.  
Some of the children are orphans, while many belong to single 
parents who have lost a spouse to AIDS. 
 
The YMCA supports Facing the Future through earmarked 
gifts to the Annual Support Campaign.   
 

For more information on the Kibera Project, contact Craig Panzano at 
cpanzano@newcanaanymca.org.  To learn more about Cross-Cultural 

Thresholds, visit www.crossculturalthresholds.com. 

I n August 2009, a team from the New Canaan YMCA will 
be making its second service trip to the Kenyan slum of 

Kibera.  For this trip, the Y group will be partnering with 
Cross-Cultural Thresholds, a nonprofit dedicated to engaging 

cross-cultural relationships 
while improving educational 
opportunities for under-
served children. 
 
òCross-Cultural Thresholds 
has the experience in logis-
tics,ó says YMCA Executive 

Director Craig Panzano, òBut 
more importantly, they imple-

ment service learning and cultural learning components into 
the trips.ó  The goal this year will be to bring volunteers with 
expertise in education and health care to Kibera to share their 
learning with that communityõs organizations. 

The Road to Kibera 2009 

From the YMCAõs Mailbox 

ò To me, gymnastics isnõt just a sport.  Itõs a lot more.  It teaches me not just 
to be flexible and strong, but how to build 
character.  During each practice, Coach 
Michael takes time to tell us how important 

it is to be a good person and 
have respect for everyone. With 
gymnastics, you canõt expect to 
get tricks right away, which is 
why you have to have patience 
with yourself.  You also have to 
overcome your fears by 
working hard and telling 
yourself you òcanó instead of 
òcanõt.ó  You can put all these 
qualities to work in your 
everyday life, like homework.  
Just like a skill, it takes awhile, 
but you will achieve it 
eventually! 

 
-LAUREN, AGE 12 

Member of Girlsõ Gymnastics Team 

DEVELOPMENTAL  ASSET #37:  
PERSONAL POWERñYoung person feels that he or 
she has control over òthings that happen to me.ó 

The YMCA awarded roughly $80,000 in 

summer camp assistance last year and 

remains committed to serving those who 

need us this year. 

The 2007 work team. 

New school uniforms from 

the YMCA! 


